
 
  
 
 
 

 

CUSTOMER SPOTLIGHT  

LandsEnd.com, a consistent leader in online visitors and conversions, was 
looking for a search solution that offers Lands’ End customers the kind of great 
customer service it has become known for. The industry leader is making 
EasyAsk’s precision search technology a strategic cornerstone of its online 
brand. While a basic search capability was already in place, Lands’ End e-
Commerce Marketing Director Terry Nelson was quick to recognize what 
EasyAsk’s ability to deliver highly accurate results would do for revenues.  

The faster customers are able to find what they are looking for, the better 
experience they are going to have at Landsend.com. Lands’ End prides itself on 
delivering innovative technology that gives its customers a rewarding online 
shopping experience each and every time they visit the site.  
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ABOUT EASYASK  SOFTWARE  

e-Commerce Marketing  

Director, Lands’ End  

Founded in 1994 by Dr. Larry 
Harris, a computational linguistics 
professor and internationally 
recognized expert on database 
systems and computerized natural 
language, EasyAsk provides the 
industry’s most intuitive Website 
search, navigation and 
merchandising software. 

www.easyask.com  

mentation , we saw a 28% drop 

in failed searches—and a 10% 

increase in conversion  rates. 

Meanwhile, because customers 

cou ld easily locate the items 

they were looking  for, call  

center activity also dropp ed 

sign ifi cantly. Between the 

increase in sales and the 

decrease in costs, the payback  

from the EasyAsk system adds 

up  to abou t $4 milli on  

annu ally.”    
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Lands’ End

Worldwide Headquarters
EasyAsk LLC, 200 Wheeler Road, Burlington, MA 01803 USA
Tel: +1 800 425-8200

“W ithin just weeks  of imple-


